
 
 

 
CMC Markets Special Report: Can Yahoo! keep traders cheering? 

 
Extended commentary by Colin Cieszynski, Senior Market Analyst, CMC Markets  

 
London, 15 July 2013: Over the last year, Yahoo! has been leading the charge of previously battered 
technology brands which have seen a reversal of fortunes on the stock markets. Has the tide turned for 
previously underestimated tech brands? 

 
Within the report Colin looks at: 

 

 The drastic turnaround of the company’s performance since the appointment of the new CEO, 

Marissa Meyer 

 How Yahoo! has outpaced Google on the markets 

 Yahoo!’s prospects for future growth given increasing expectations 

 
After years of being in the doghouse with analysts and traders, Yahoo! has led a big turnaround in the 

stock market fortunes of battered technology brands.  

 

Since recruiting CEO Marissa Meyer from Google last summer, Yahoo! shares have been on a roll, 

steadily improving along with the company’s performance. Last quarter, GAAP earnings per share beat 

the street by a staggering 40%, $0.35 to $0.24.   

 

With the stock trading at its highest levels since 2008 heading into this earnings season, expectations 

appear to be much higher, perhaps making it more difficult for the company to deliver a positive surprise. 

Current forward P/E of 20X is significantly higher than its 9.2% long term growth rate indicating that the 

shares could be vulnerable if the company disappoints.  

 

The last year has seen a dramatic reversal of attitudes toward many major technology companies. 

Remember last summer when Apple was king of the hill and some were thinking $1,000 a share was just 

around the corner?  

 

How things have changed. In the last year, not only has Yahoo! gained 58%, outpacing Google’s 52% 

rise, but even AOL has started to stage a comeback. In wireless, Blackberry and Nokia have staged big 

rebounds while Apple has come back to Earth. Even in the chip sector, AMD has staged a huge rebound 

over the last six months overcoming a string of disappointments. 

 



 
 

Relative Performance Since

Jun-12 Sep-12 Dec-12 Mar-13 Jun-13 3-month 6-month 1-year

Price Price Price Price Price Return Return Return

Facebook 31.09 21.66 26.61 25.58 24.88 (2.74%) (6.50%) (19.97%)

Google 580 754.5 707.38 794.18 880 10.81% 24.40% 51.72%

Yahoo 15.83 15.97 19.9 23.52 25.13 6.85% 26.28% 58.75%

LinkedIn 106.27 120.4 114.82 176.06 178.3 1.27% 55.29% 67.78%

Baidu 114.98 116.89 100.29 87.7 94.6 7.87% (5.67%) (17.72%)

Groupon 10.63 4.76 4.86 6.12 8.55 39.71% 75.93% (19.57%)

Zynga 5.44 2.83 2.36 3.36 2.78 (17.26%) 17.80% (48.90%)

Yelp 22.73 27.05 18.85 23.71 34.77 46.65% 84.46% 52.97%

Pandora 10.87 10.95 9.18 14.16 18.4 29.94% 100.44% 69.27%

AOL 28.08 35.23 29.61 38.49 36.48 (5.22%) 23.20% 29.91%

Apple 584 667.1 532.1 442.66 396.53 (10.42%) (25.48%) (32.10%)

Blackberry 7.39 7.5 11.87 14.44 10.46 (27.56%) (11.88%) 41.54%

Nokia 2.07 2.57 3.95 3.28 3.74 14.02% (5.32%) 80.68%

Microsoft 30.59 29.76 26.7 28.6 34.54 20.77% 29.36% 12.91%

Samsung 1201 1346 1522 1527 1342 (12.12%) (11.83%) 11.74%

Intel 26.65 22.65 20.62 21.83 24.23 10.99% 17.51% (9.08%)

AMD 5.73 3.37 2.4 2.55 4.08 60.00% 70.00% (28.80%)

Texas Inst 28.69 27.55 30.89 35.48 34.85 (1.78%) 12.82% 21.47%  
 

Table source CMC Markets, all underlying data for this report sourced from Bloomberg.  

 

 

Turnaround plays can be inconsistent and it’s important for traders not to be too complacent with them. 

Although Yahoo! has been able to keep on its recovery track throughout the last year, some companies 

have had their ups and downs, particularly Blackberry, and even Samsung.  

 

So what does all of this mean for Yahoo!?  The big run and higher expectations mean that the shares 

could sell off if the company misses on earnings. Even if it does beat the street, some traders could 

decide to take profits if Yahoo!’s outlook suggests slowing momentum.  

 

Traders may also react to any indications of how successful the company’s strategy of growth through 

acquisitions has been so far, if the takeovers are delivering on their promise and signs of whether more 

purchases are planned. Integrating purchases can be very tricky and the road behind is littered with the 

carcasses of acquisition plans that went awry.   
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For more information please contact: 
Kelly Hollidge or Tom Karim at Teamspirit Public Relations on 0207 360 7878 or 
cmcmarkets@teamspiritpr.com 
 
Notes to Editors 
CMC Markets is a leading global provider of financial spread betting, CFD and foreign exchange (FX). 
Since Peter Cruddas founded CMC Markets in 1989, the company now services more than 70,000 clients 
worldwide, who placed over 30 million trades last year.  
 
With offices in London, Paris, Milan, Madrid, Frankfurt, Sydney, Toronto, Auckland, Oslo, Stockholm and 
Singapore, CMC Markets represents clients in over 70 countries. 
 
CMC Markets UK Plc and CMC Spreadbet Plc (collectively known as CMC Markets) are authorised and 
regulated in the UK by the Financial Conduct Authority. For further information on CMC Markets please 
visit www.cmcmarkets.co.uk 

Spread betting, CFDs and FX are leveraged products and carry a high level of risk to your capital as prices 

may move rapidly against you. It is possible to lose more than your initial investment and you may be 

required to make further payments. These products may not be suitable for all clients therefore ensure you 

understand the risks and seek independent advice. 

CMC Markets is an execution only service provider. The material (whether or not it states any opinions) is 

for general information purposes only, and does not take into account your personal circumstances or 

objectives. Nothing in this material is (or should be considered to be) financial, investment or other advice 

on which reliance should be placed. No opinion given in the material constitutes a recommendation by 

CMC Markets or the author that any particular investment, security, transaction or investment strategy is 

suitable for any specific person. Please remember any information relating to past performance does not 

necessarily guarantee future performance.   

 

 

mailto:cmcmarkets@teamspiritpr.com
http://www.cmcmarkets.co.uk/

